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Global Cosmetic Industry - The Beauty Innovator’s Resource
Global Cosmetic Industry is the industry resource for beauty and personal care business and retail insights, trends, market data, ingredients, packaging  
and best practices for driving innovative products & brands. Brand owners, marketers, executives and product developers worldwide rely on Global  
Cosmetic Industry to help them work faster, smarter and better.

Showcase your expertise in the beauty industry and align your brand with Global Cosmetic Industry as an industry leader.  

The accompanying 4-page folio will educate the Global Cosmetic Industry audience on your thought leadership in an area you wish to push to the forefront.

Designers work with the scale and crop of each image to arrive at a final cover. Examples below show original images and how they 
can be manipulated for use on a cover. All covers are vertically oriented.

Cover Image Examples
Images should be strong, dramatic, fashion  
oriented and future forward. 
 
All cover images need to be vertically oriented  
when possible.

Photo by Ron Lach from Pexels

Final Cover Image - Enlarged 
and cropped.

Original Image

Final Cover Image -  
Enlarged and cropped.

Original Image

Original Image Final Cover Image -  
Enlarged and cropped to fit 
a vertically oriented cover.
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The cover sponsorship allows you to provide the image for Global Cosmetic Industry’s cover. This gives you the opportunity to use an  
image that you use in your marketing or on your website to tie in with your brand in the minds of our subscribers. 

Example 4-Page FolioOptional Cover Branding - Circle

Optional Cover Branding - Corner

What’s Included 

•  Sponsored cover image + cover story blurb

•  Optional branding on cover [corner or circle]

•  Sponsored 4-page folio

•  Mention in editor’s note

•  Included 1x in GCI E-Newsletter

•  1 Social Media Post

•  PDF version for your marketing purposes

•  20 print copies of your sponsored issue

Investment:  $20,000

Inside the magazine our editors will help you create  
a 4-page story specifically about your products,  
your company, and your unique value proposition. 
Below are some design examples of what it might 
look like. In addition to going into the pages of  
Global Cosmetic Industry and on our website,  
we will provide you a PDF version for your use in  
marketing and to place on your website. 
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Univar Solutions:  
Accelerating Brand Development & Growth
A new concierge service helps brands at every stage grow organically and exponentially—
from concept to formulation to launch.

In addition, brands rarely have the 
infrastructure, visibility, or in-house 
expertise to manage the increasing 
intricacies presented by today’s market-
place. Suppliers are rarely able to fill the 
gap, leaving companies to rely heavily 
on contract manufacturers, which may 
sometimes keep brands in the dark. 

In response to this resource short-
fall, Univar Solutions has launched 
Brands Concierge, a development 
service that can take all size clients 
from concept to formulation launch. 
Drawing on its beauty and personal 
care ingredient portfolio, formulation 
and technical proficiency, market 
expertise, and supply chain logistics 
capabilities, Univar Solutions provides 
tailored solutions for brands developing 
any personal care application.

The service is expanding and now 
allows brands in the United States, 
Europe, Middle East and Africa to 
access Univar Solutions’ market-
winning services. 

Here’s how it works.

Ingredient & supply chain 
expertise

Flatley explains that Univar Solutions 
can make ingredient recommenda-
tions during the product development 
process based both on the formulation 
objectives of the client and supply chain 
lead times. This allows brands to reach 
their innovation goals while avoiding 
ingredient or component shortages. 

He adds that, once a formulation is 
ready, Univar Solutions can develop a 

multi-location stocking strategy based 
on the geographic reach of the client. 
This includes the creation of raw 
material usage forecasts for clients and 
their contract manufacturers around 
the world to ensure key raw materials 
are where they need to be, when they 
need to be there. This can prevent 
costly production shutdowns and disas-
trous out-of-stocks, while reducing lead 
times and improving efficiencies. 

Formulation and R&D support
Univar Solutions’ Brands Concierge 

offers worldwide formulation support 
via seven flagship Solution Centers. 
These sites create and develop formu-
lation prototype solutions for clients 
based on trends, including the Forever 

UNIVAR SOLUTIONS 
HAS LAUNCHED BRANDS 
CONCIERGE, A DEVELOP-
MENT SERVICE THAT CAN 
TAKE ALL SIZE CLIENTS 
FROM CONCEPT TO  
FORMULATION LAUNCH.
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oth established and 
up-and-coming beauty 
brands want to launch 
new, unique, on-trend 
products quickly to stay 
aligned with consumer 

demand. However, in the age of supply 
chain disruptions and complex product 
innovation, many struggle to succeed. 
Fortunately, there are brand develop-
ment solutions within reach.

A challenging innovation 
climate

Tom Flatley, global brand manager, 
Univar Solutions, explains that brands 
want to stand out in the market by 
using distinctive technologies. Yet lead 
times for key materials and components 
have expanded due to macroeconomic 
conditions related to the pandemic and 
other supply chain disruptions. 

B

Customers can take advantage of Univar Solutions’ expertise in supply chain management to take ownership of their operations, optimize worldwide stocking strategies 
for raw materials and reduce the costs of operations.

Leveraging its multiple labs, the Univar Solutions group can handle everything from simple modifications to full-scale product briefs.
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Impressions collection, which offers 
conceptual formulations adapted to 
various regions. The teams at these 
facilities can also develop full-scale 
solutions for brands to bring to market 
based on bespoke client breifs. 

Univar Solutions’ team can offer 
on-the-fly support, says Flatley, noting 
that everyone on the Brands Concierge 
team has a technical background and 
bench experience they can use to 
make informed R&D decisions. This 
could include insights into new hero 
ingredients or technologies, match-
ing ingredients to desired claims, or 
troubleshooting formulations to meet 
cost or stability requirements. 

Leveraging its multiple labs, the 
Univar Solutions group can handle 
everything from simple modifications to 
full-scale product briefs. 

In addition, when the concierge 
team builds a formula, it does so with 
insights into ingredient price dynam-
ics. That allows Univar Solutions to 
ensure brands stay within their desired 
cost of goods.

Market & brand intelligence
Aside from its core competencies 

around R&D, ingredients and opera-
tions, the Brands Concierge program 
can provide clients with development 

services and market intelligence, ensur-
ing brands remain on-trend and aligned 
with global consumer behaviors.

For instance, says Flatley, Univar 
Solutions can provide established 
brands with white space analysis, 
suggest brand extensions, or help 
identify emerging trends by pairing 
market intelligence with techni-
cal knowledge. For newer brands, 
meanwhile, the concierge program 
can suggest marketing approaches 
or hero ingredient callouts based on 
preferred claims.

At the same time, the concierge 
program draws on a diverse array of 
intelligence platforms–including Spate, 

Mintel, Statista, Euromonitor and 
BeautyStreams—to deliver robust data 
and insights for clients.  

Leveraging scale & 
operational efficiencies

Univar Solutions’ operational scale 
allows it to provide services to any corner 
of the globe. The company runs the 
largest distribution hub in the United 
States and the second largest globally. 

Customers can take advantage of 
Univar Solutions’ expertise in supply 
chain management to take ownership 
of their operations, optimize worldwide 
stocking strategies for raw materials and 
reduce the costs of operations—while 
getting to market on time and on-trend.

In addition, Univar Solutions actively 
works with more than 1,500 contract 
manufacturers worldwide, allowing it 
to connect clients with the optimal 
production partner based on experience. 

A global team with local focus
Worldwide reach requires a global 

team. Laura-Jane Grigg, brand 
account manager, Univar Solutions, 
explains that as the Brands Concierge 
program expanded from the United 
States to Europe and beyond, it has 
evolved to address the unique needs 
of each market. 

For instance, the European market 
is highly fragmented, with a multitude 
of countries and cultures, including 
many resource-strapped brands. Univar 
Solutions’ Brands Concierge team can 
assist these clients with marketing 
insights, trends presentations and raw 
material supply forecasts. In addi-
tion, by applying its global reach, the 
company can help decode the complexi-
ties of each market.

To illustrate, Grigg says, Germany 
features many natural, green and 
COSMOS-certified brands, while the 

French market is distinguished by 
the prominence of prestige beauty, 
particularly high-end skin care. Italy, 
meanwhile, is the global center for 
color cosmetics. Pairing this localized 
understanding with a sensitivity to 
the cultural specificity of each market 
allows the Univar Solutions team to 
provide clients with market-friendly 
options that can support both domestic 
and international expansion. 

Let’s start innovating 
Univar Solutions is here to support 

your brand in any way necessary with 

a dedicated team of Brands Concierge 
experts. With the resources of a large 
company and the nimbleness of a 
boutique team, this group of beauty 
specialists can support your growth into 
new products, categories and interna-
tional markets, while ensuring you avoid 
the product development, supply chain 
and manufacturing snags so common in 
today’s beauty industry.

Visit https://discover.univarsolutions.com/
industries/beauty-personal-care/brand-devel-
opment-support/ to get started. n
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Brands rarely have the infrastructure, visibility, or in-house expertise to manage the increasing intricacies presented by today’s marketplace.

The Univar Solutions Brands Concierge team can provide insights into new hero ingredients or technologies, 
match ingredients to desired claims, or troubleshoot formulations to meet cost or stability requirements.


