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It’s often said that necessity is the mother of all invention, and that is certainly
the case in the Fragrance & Flavor (F&F) industry. Volatile supply chains,
geopolitical conflict and climate change effects have forced companies to get
creative with their solutions.

The F&F industry is constantly growing and evolving, from new technologies that
lead to faster development to ever-changing consumer preferences. The rise of
automation tools, such as artificial intelligence (Al) and robotics, means that
companies can develop formulations at a much quicker pace than ever before.
The rising impact of social media allows these brands to listen to their audiences
and learn what the market wants directly from the source. It's an exciting time to
see where this industry will go next.

Perfumer & Flavorist+ (P&F+) is the global knowledge resource for the entire F&F
supply chain, including perfumers and flavorists, R&D leaders and product
developers. P&F+ provides the latest updates on scent and taste, F&F
ingredients; science and technology; applications and formulations; market and
consumer insights; and trends.

P&F+ unites the F&F industry through our events and print and digital platforms.
Let us connect you with our global audience of decision-makers.

Emily Littl

Associate Managing Editor, Perfumer & Flavorist+
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Who is Perfumer & Flavorist+?

Perfumer & Flavorist+ is the industry resource connecting the dots between R&D innovation and market trends for

the beauty, personal care and wellness industries. From emerging ingredient and packaging technologies to shifting
consumer and market demands, we deliver the latest insights that drive brand marketing, product innovation, retail
and technology strategies, and more.

The Stakes Are High

The global flavor and fragrance market was valued at $30.58 billion at the end of 2024 and is expected to reach
$37.5 billion by 2031, at a CAGR of 3%.**

The Fragrance and Flavor (F&F) industry includes formulation and applications, raw materials (aroma chemicals,
essential oils, flavor ingredients, extracts, spices), and other natural and synthetic materials. Some of the largest
consumers of the F&F industry include the food, home and personal care industries.

With the publication’s extensive network of F&F experts, partnering with Perfumer & Flavorist+ provides you with
unparalleled access, exposure and reach to our audience. Strategically tailoring a yearlong campaign that aligns with
your goals is a good way to navigate an ever evolving industry.

*Source: Allied Market Research
**Valuates Reports
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Generate long-term momentum for your brand with Continuity
Programs from Perfumer & Flavorist+.

Customized advertising packages are designed to be flexible and tailored to your needs and budget.
These programs work most effectively when recommended products align best with your brand and product goals.

Maintaining continued engagement with a targeted audience is an essential part of an optimized strategy.
You build stronger brand loyalty with consistency in messaging throughout the year and it provides the greatest

opportunity to achieve a solid return on investment (ROI).

IMPACT

CAMPAIGNS

FREQUENCY

(AWARENESS) CAMPAIGNS

DOMINANCGE

CAMPAIGNS

The name says it! Impact campaigns are hard hitting
and ideal for launches or rebranding efforts.

The strategy begins with awareness ads, builds
audience education and excitement, and concludes
with conversion-focused appeals for action.

Can you repeat that?

Frequency campaigns build brand awareness and
recognition through repetition, using varied but
consistent branding materials to keep your brand top
of mind, foster organic growth, and prime audiences
for conversions.

A dominance campaign saturates media and positions
you as an industry thought leader.

It focuses on strategic items aligned with this goal and
emphasizes tailored content to outperform competitors.

Please contact Angelina to talk about how a Continuity Program can work for your brand.
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